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ÁSales 10.1 Bio SEK

ÁEBIT 1.7 Bio SEK

ÁOperational Cash Flow +530 MSEK 

ÁProposed ordinary dividend of SEK 9.20 per share

ÁSales 2022/H1 +4% while Sales 2022/H2 -26% Fx Adj.

2022 ïSecond best year ever, but with two very different halves
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Sustainability: Net Zero 2050 commitment and reduced emissions in 2022

2023-04-27 Thule Group AGM 2023 - CEO Presentation3

Sustainability results in 2021Scope 1-3: Greenhouse Gas Emissions (2017-2022)
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Sport&Cargo Carriers ïImportant volume driving launches coming period
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62% of Thule Group Sales

Á2022 vs 2021 -17% Fx adj.

Á2022 vs 2019 +39% FX ad. +11% CAGR Fx adj.

Á2022 ïBike retail puts the brakes on in 2nd half

ÁBike Racks ïGreat start, but very weak end of year

ÁCargo (boxes, baskets) - very strong year

ÁRoof Racks ïSolid year, some automotive accounts weaker

ÁOther ïSolid year, weaker in watersport products

Á2023 ïExciting consumer launches in Spring

ÁHigh inventory levels in Bike retail will mean very slow start

ÁNew rear of car cargo push with Thule Arcos launch March

ÁNew Thule Caprock roof top platform for enthusiasts

ÁNew top-of-the-line rear of car bike carrier hits market in April



RV Products ïConsumer interest still high, but vehicle backlog impacts
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18% of Thule Group Sales

Á2022 vs 2021 +17% Fx adj.

Á2022 vs 2019 +70% Fx ad. +19% CAGR Fx adj.

Á2022 ïManufacturers started to catch up with demand

ÁStaycation trend & erratic vehicle supply chain drove very long 
orderbooks in 2022

ÁEuropean RV sector dropping double digit vs record year 2021

ÁSmaller vans continue to win with younger active consumers

ÁOur niche offer grows in challenged N. American RV market

Á2023 ïConsumer interest still high, but finance 

constraints likely to impact actual purchase behavior

ÁStaycation trend continues

ÁStill long orderbooks

ÁSupply chain getting back to more normal levels



Juvenile & Pet ïOur strong bike related offer impacted by retail destocking
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11% of Thule Group Sales

Á2022 vs 2021 -17% Fx adj.

Á2022 vs 2019 +54% Fx ad. +16% CAGR Fx adj.

Á2022 ïOverstock at bike retail hurts core offer

ÁBike trailers: E-bike and bike commuting trend continues, but 
retailers had simply stocked up too much ahead of season

ÁChild Bike Seats: Same as for bike trailers

ÁStrollers: Broadened offer

Á2023 ïRegain momentum in Bike and US and ensure we 

have right sales channel for new product groups

ÁBike related products expected to regain momentum as of Q2

ÁStroller growth to continue with broadened offer

ÁHuge focus on preparing the right sales channel mix for entry 
and future growth in Car Seats and dog transport products



Packs, Bags & Luggage ïRecovery after pandemic hit continues in 2023
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9% of Thule Group Sales

Á2022 vs 2021 +21% Fx adj.

Á2022 vs 2019 +10% Fx ad. +3% CAGR Fx adj.

Á2022 ïBack to Work and increased travel drives sales

ÁSupply chain constrained after cut-back in sector in 2020-2021

ÁEveryday bags boosted by return to work & school

ÁLuggage: Travel sector picking up

ÁSport bags & Tech packs: Bike related

ÁLegacy (camera bags, tablet folios, etc): Continued decline

Á2023 ïGreat new collections and travel drive momentum

ÁSeveral new Thule collections have received rave reviews

ÁMany pure bags competitors very strained during pandemic

ÁSupply chain improving

ÁMore normal travel & commute reality



2023 Focus ïContinue to drive our growth oriented strategy
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ÁProduct portfolio broadening and new products fuel growth

ÁIncreased DTC sales share with improved thule.com

ÁContinuous improvements in our Supply Chain set-up

ÁLowest level of production staffing in last 5 years at 
beginning of year, as we have high inventory levels

ÁStrong cash generation as we sell down our inventory

ÁTough comps 1st half of year and easy comps 2nd half

ÁStill many uncertainties around the world so we need
to be as quick to act and as flexible as in recent years

ÁNew CEO, Mattias Ankarberg, will take over August 9



Passing the ball to a new CEO ïA personal look back and into the future
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Strong market trends existing already before pandemic expected to continue
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1 3

Bike commuting & Biking for fun

Smaller cars trigger transport needs

Active òStaycationsò

Healthier & more active 55+ generation

2 4

5

Lifestyle brands with

quality and sustainability

postioning



òProduct is Kingò approach with Product Portfolio broadening continues
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Sustainability results in 2021Product Development spend as Share of Sales (2015-2022)
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2023 Consumer Launches: Thule Epos ïPremium bike carrier
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2023 Consumer Launches: Thule Arcos ïPremium rear of car cargo box
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2023 Consumer Launches: Thule CapRock ïPremium cargo platform
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2023 Consumer Launches: Thule Approach ïPremium Roof Top Tent
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