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Building on strengths

▪ We have tailwind – people increasingly want to live active lives

▪ We are global market leaders in our key product categories 

▪ We invest in our own capabilities for innovation & quality



▪ Sales SEK 9.1bn, -15% vs PY (FX adj.)

▪ EBIT SEK 1.5bn, EBIT margin 16.3%

▪ Results better second half of year, with flat sales development and 

improved profitability

▪ Record high cash flow from operating activities at SEK 1.9bn

▪ Proposed ordinary dividend of SEK 9.50 (9.20) per share

2023 – Solid performance in a tough market
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Sustainability – Significantly reduced emissions in 2023
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1. Product development – more new products than ever in 2024 

2. More categories – dog transportation and car seats in 2024

3. Consumer visibility – show more to sell more, grow DTC

4. Supply chain efficiency – discontinue external warehouse 

services, reduce inventory further SEK 200m during 2024

Clear priorities forward



Future is bright // Building on strengths

▪ 2023/Q3 Net sales 1,689 MSEK (1,418)

+8% increase (constant currency) vs PY 

▪ Strong growth from premium bike related products

▪ Bike retailer inventory of Thule products generally back to healthy levels

▪ New products, e.g., our most premium bike carrier Thule Epos, add growth

▪ Europe generally performs well, except RV

▪ Solid performance in Sports & Cargo Carries also outside bike carriers

▪ Juvenile & Pet delivers good growth in multi-sport & bike trailers

▪ Smallest category, Packs, bags & luggage, continue to see good growth 
from Thule branded collections

▪ Overall strongest sales performance in premium segment

▪ RV Products decline double digit

▪ Continued growth to OE/vehicle outfitters still delivering on order backlog

▪ However not enough to offset decline in after market sales

▪ RV Products is our only exposure to a historically cyclical market segment

▪ DTC (direct to consumer) sales continued to grow from small base

▪ Strongest market performance in Germany and the Nordics, while 
France declines with cautious large retail chains 

Thule Epos –
our most versatile 
and premium bike 
carrier



Thule Motion –
next generation of 
the world’s most 
sold roof box



Thule Chariot Sport and Cross – Launching April 2024 

Thule Chariot – next 
generation market 
leading bike trailers



Thule Urban Glide –
updating our iconic 
all-terrain stroller



Thule Sidehill –
the world’s first 
removable awning



Thule Subterra –
refreshing our top 
selling luggage 
collection



Thule Outset –
the world’s first rear 
mounted car tent



Dog transport
Launch Q1 
2024



Car seats 
Launch 
Q2 2024



Global Thule brand event support launches with top media visibility into 2024



▪ Sales SEK 2.4bn, +8% vs PY (FX adj.)

▪ EBIT 412m (382), EBIT margin 17.0% (17.2%)

▪ New Thule products received well and drive growth 

▪ New thule.com market Czech Republic add DTC sales

▪ Record number of product design awards in Thule history

2024/Q1: Good start to the year – back to growth 
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www.thulegroup.com

Q&A
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