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‘have tailwind i people increasingly want to live active lives

We ar’é%lopal market leaders in our key product categories



20231 Solid performance in a tough market

A Sales SEK 9.1bn, -15% vs PY (FX adj.)
A EBIT SEK 1.5bn, EBIT margin 16.3%

A Results better second half of year, with flat sales development and
improved profitability

A Record high cash flow from operating activities at SEK 1.9bn
A Proposed ordinary dividend of SEK 9.50 (9.20) per share
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Sustainability 7 Significantly reduced emissions in 2023

Greenhouse Gas Emissions (2019-2023)

Total emissions (tCO.eq)
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Clear priorities forward

= CORNNY

Product development i more new products than ever in 2024
More categories T dog transportation and car seats in 2024
Consumer visibility T show more to sell more, grow DTC

Supply chain efficiency i discontinue external warehouse
services, reduce inventory further SEK 200m during 2024




‘pﬂlifémm

m b*rke

B
“
‘
f
i
i
.
T
Py
8 |
A
-~ oz "
b
€ =
.
o

DESIGN
AWARD
2024




hule Motion i
next geheration of
t he tworl dés most
sold roof box ‘
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Thule Chariot T next
generation market
leading bike trailers

DESIGN
AWARD
2024



updating our iconic

huIaT Urban Glide i
all-terrain stroller
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Thule Subterra i

S hienid

refreshing our top
selling luggage

collection




Thule Outset |
t he worl ddods fi1r st reartr
mounted car tent
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