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2025/Q1 – Continued profitable growth 

2024 
 Net sales SEK 9.5b
 EBIT SEK 1.6b
 EBIT margin 17.0%

2025/Q1 LTM
 Net sales SEK 9.8b
 EBIT SEK 1.6b
 EBIT margin 16.5%
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2 Note: 2024 and LTM EBIT adjusted to exclude the one-off transaction costs of SEK 100m related to the Quad Lock acquisition in Q4 2024 

2025/Q1



Well positioned in a tough market
 Weak North American market and cautious behavior across the world, 

expected to continue
 Thule is well positioned: global market leaders in our key categories, 

premium products to enthusiast consumers, own manufacturing in both 
Europe and USA, and new Thule products and categories drive growth 

 Changes made in North America (organization, growth priorities, costs 
and pricing) to drive profitable organic growth in a weak market

Clear priorities for 2025
1. Product development – high pace also 2025, front loaded to capture 

more of high season, increased focus on attractive pockets in North Am 
2. More categories – scale up newly launched dog transportation and child 

car seats in Europe, grow acquired performance phone mounts
3. Consumer visibility – show more to sell more, expand DTC
4. Supply chain efficiency – increased efficiency funds growth, target to 

reduce inventory by additional SEK 200m in 2025

Focus 2025 – drive long-term growth strategy in a tough market
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German test institute ADAC’s test is 
Europe’s most recognized car seat test, 
widely regarded for rigor and high 
standards

Thule Elm RWF, for children 6 months to 4 
years old, test winner in the May 2025 test

Thule Maple and Thule Alfi, car seat for 
infant + base, were test winners in the Oct 
2024 test

Thule recognized as the #1 brand 
to eliminate misuse

Thule wins Europe’s most recognized car seat consumer test – again!
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Recognition for product design continues 
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Ten new Red Dot Awards in 2025
adding to seven new iF Design awards received 2025/Q1

 Thule Easyfold 3 – new standard in flexibility and ease for 
transporting various bike types, including e-bikes

 Thule OutPace – lightweight and compact bike carrier 
designed to merge ease of use with performance

 Thule Aion – bag collection offering versatile storage, 
recycled materials, and features for daily life and global travel

 Thule Paramount – commuter backpack with functionality 
and comfort to get around town safely and with ease

 Thule Glide 3 – lightweight aerodynamic all-terrain jogging 
stroller crafted specifically for running enthusiasts

 Thule Spring 2 – upgraded flexible and functional stroller that 
makes your daily life easier 

 Thule Chariot Air Purifier – transforms bike trailers into a 
mobile clean air environment for children

 Thule Subsola – modular panels to enhance the living space 
around compact vans, connecting seamlessly to the awnings 

 Thule VeloTrack – enables van transportation of e-bikes and 
other heavier bikes, while still allowing rear door access

 Thule VeloSwing – swing-away towbar enabling vans to use 
same bike carriers as for cars – with access to rear doors
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Thule Glide 3 – award-winning running stroller getting better 
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Thule Outpace – new best mid-price foldable bike carrier 



Thule Cappy – crash tested dog harness
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 This presentation has been prepared by Thule Group AB (publ) (the “Company”) solely for use at this presentation and is furnished to you solely 
for your information and may not be reproduced or redistributed, in whole or in part, to any other person. The presentation does not constitute 
an invitation or offer to acquire, purchase or subscribe for securities. By attending the meeting where this presentation is made, or by reading 
the presentation slides, you agree to be bound by the following limitations. 

 Statements in this presentation, which are not historical facts, such as expectations, anticipations, beliefs and estimates, are forward-looking 
statements within the meaning of the United States Private Securities Litigation Reform Act of 1995. Such statements involve risks and 
uncertainties which may cause actual results to materially differ from those expressed in such forward-looking statements.

 This presentation may contain various forward-looking statements that reflect management’s current views with respect to future events and 
financial and operational performance. The words “believe,” “expect,” “anticipate,” “intend,” “may,” “plan,” “estimate,” “should,” “could,” “aim,” 
“target,” “might,” or, in each case, their negative, or similar expressions identify certain of these forward-looking statements. Others can be 
identified from the context in which the statements are made. These forward-looking statements involve known and unknown risks, uncertainties 
and other factors, which are in some cases beyond the Company’s control and may cause actual results or performance to differ materially from 
those expressed or implied from such forward-looking statements. These risks include but are not limited to the Company’s ability to operate 
profitably, maintain its competitive position, to promote and improve its reputation and the awareness of the brands in its portfolio, to 
successfully operate its growth strategy and the impact of changes in pricing policies, political and regulatory developments in the markets in 
which the Company operates, and other risks. 

 The information and opinions contained in this document are provided as at the date of this presentation and are subject to change without 
notice. 

 No representation or warranty (expressed or implied) is made as to, and no reliance should be placed on, the fairness, accuracy or 
completeness of the information contained herein. 
Accordingly, none of the Company, or any of its principal shareholders or subsidiary undertakings or any of such person’s officers or employees 
accepts any liability whatsoever arising directly or indirectly from the use of this document. 

Disclaimer

www.thulegroup.com
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