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2025/Q2 – Continued profitable growth 

2025/Q2 LTM
 Net sales SEK 10.1b
 EBIT SEK 1.6b
 EBIT margin 16.0%
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Note: EBIT adjusted to exclude the one-off transaction costs of SEK 100m related to the Quad Lock acquisition in Q4 2024 and restructuring costs of SEK 31m related to North America restructuring in Q2 2025

2025/Q2



High launch pace continued
 Upgraded versions of best sellers, e.g., Thule Force 3, Thule Easyfold 3, Thule Glide 3
 Innovations in sport & cargo carriers, e.g., Thule Santu, Thule Outpace
 Increased focus on mid price segment

Building up our newest product categories
 Car seats: winner of the ADAC safety test with Thule ELM RWF 2025/Q2
 Dog transportation: launched Thule Cappy, crash tested dog harness, end 2025/Q2

Successful Quad Lock integration
 Continued good growth and high profitability as part of Thule
 Integration projects according to plan 

New focus in North America, to drive profitable growth 
 Dedicated North America sales & marketing organization implemented 2025/Q1
 Stopped development project for North America child car seats 2025/Q1
 Closure of satellite office in Longmont, CO announced 2025/Q2
 Focus on growth in attractive pockets – new N Am bike carriers 2025/Q2, pick-up truck 2025/Q4
 Price increases as of Jun 1 to compensate for tariffs

Increase supply chain efficiency 
 Further inventory reductions of SEK 200m 2025 according to plan
 Automating and extending warehouse in Poland, annual cash savings SEK 100m (full effect 2028)

Intense first half year 2025, driving both growth and efficiency
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Well positioned in a tough market
 Weak North American market and cautious behavior across the world 

are expected to continue
 Thule is well-positioned: global market leaders, premium products, 

world-leading innovation capabilities, own manufacturing in both Europe 
and USA, and a financial position that enables long-term investments

 Investments in product innovation pays off, both short and long term
 Opportunities to drive supply chain efficiency – extending and automating 

warehouse in Poland by 2027, annual cash savings SEK 100m

Clear priorities for 2025
1. Product development – high pace also 2025, front loaded to capture 

more of high season, increased focus on attractive pockets in North Am 
2. More categories – scale up newly launched dog transportation and child 

car seats in Europe, grow acquired performance phone mounts
3. Consumer visibility – show more to sell more, expand DTC
4. Supply chain efficiency – increased efficiency funds growth, target to 

reduce inventory by additional SEK 200m in 2025

Focus 2025 – continue drive long-term growth strategy in a tough market
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Thule Palm – high-back booster seat for safety and comfort
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Thule Chasm – building out our leading duffel bag collection 



Thule Arcos XL – new solution to transport skis behind car 

7



Thule is pleased to invite investors, analysts 
and media to a Capital Markets Day on 
Thursday, November 20, 2025.

Participants may join the event either in person at 
Thule’s Head Office in Malmö or online. On-site 
attendees will begin the day with product 
demonstrations and lunch.

Presentations will be held in English. Questions may 
be asked by both participants attending in person and 
by those attending online.

Register your participation no later than November 6 at 
https://thule-capital-markets-day.confetti.events/

Welcome to Thule Capital Markets Day
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Q&A



 This presentation has been prepared by Thule Group AB (publ) (the “Company”) solely for use at this presentation and is furnished to you solely 
for your information and may not be reproduced or redistributed, in whole or in part, to any other person. The presentation does not constitute 
an invitation or offer to acquire, purchase or subscribe for securities. By attending the meeting where this presentation is made, or by reading 
the presentation slides, you agree to be bound by the following limitations. 

 Statements in this presentation, which are not historical facts, such as expectations, anticipations, beliefs and estimates, are forward-looking 
statements within the meaning of the United States Private Securities Litigation Reform Act of 1995. Such statements involve risks and 
uncertainties which may cause actual results to materially differ from those expressed in such forward-looking statements.

 This presentation may contain various forward-looking statements that reflect management’s current views with respect to future events and 
financial and operational performance. The words “believe,” “expect,” “anticipate,” “intend,” “may,” “plan,” “estimate,” “should,” “could,” “aim,” 
“target,” “might,” or, in each case, their negative, or similar expressions identify certain of these forward-looking statements. Others can be 
identified from the context in which the statements are made. These forward-looking statements involve known and unknown risks, uncertainties 
and other factors, which are in some cases beyond the Company’s control and may cause actual results or performance to differ materially from 
those expressed or implied from such forward-looking statements. These risks include but are not limited to the Company’s ability to operate 
profitably, maintain its competitive position, to promote and improve its reputation and the awareness of the brands in its portfolio, to 
successfully operate its growth strategy and the impact of changes in pricing policies, political and regulatory developments in the markets in 
which the Company operates, and other risks. 

 The information and opinions contained in this document are provided as at the date of this presentation and are subject to change without 
notice. 

 No representation or warranty (expressed or implied) is made as to, and no reliance should be placed on, the fairness, accuracy or 
completeness of the information contained herein. 
Accordingly, none of the Company, or any of its principal shareholders or subsidiary undertakings or any of such person’s officers or employees 
accepts any liability whatsoever arising directly or indirectly from the use of this document. 

Disclaimer

www.thulegroup.com
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