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The Thule Group Vision – Active Life, Simplified.



We have Everything in Place to

Deliver Profitable Growth

We Operate in

an Attractive Market

 Strong User-influenced  Innovation and Product Development

 Differentiated Premium Brand

 Global Route-to-Market Strategy and Implementation

 Strong Position in the Value Chain

 Sustainable business approach

Favorable Mega-Trends Driving Long-Term Market Growth
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A Compelling Story in the Attractive Sports&Outdoor Market



Source: Company information

Net Sales and Underlying EBIT Breakdown
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Global Reach – Sales in 140 Countries

91%

9%

6%

94%

Outdoor&Bags Specialty

Net Sales by Segment 2015
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We are a Global Premium Branded Sports&Outdoor Company



Product is King Approach



Sport&Cargo Carriers Bags for El. DevicesOther Outdoor&Bags

Future Top-line Growth Derived from Several Sources within Outdoor&Bags

Share of

Thule Group

Sales 2015
(2014)

Strategic

Focus

Continue to drive growth via 

product innovation and

retail partner program

Continue to drive growth

via widened offer in new 

product categories

Focus on more stable

growing categories with

less device dependancy

60.2%
(59.5%)

15.5%
(13.5%)

15.7%
(18.6%)

Growth

2015 vs. 2014
(Constant 

Currency)

+6.7% +20.7% -11.2%



Sport&Cargo Carriers: Thule Motion XT



Sport&Cargo Carriers: Thule EasyFold XT



Active with Kids: Thule Chariot collection



Active with Kids: Thule Yepp Nexxt



Sport&Travel Bags: Thule Subterra



Sport&Travel Bags: Thule Capstone 2.0



Sport&Travel Bags: Thule Guidepost 2.0



Smaller Bags: Thule Vea



Smaller Bags: Case Logic Bryker



RV Products: Thule Van Concept



Thule is today recognizes as a global leading design driven brand 



Building for Long-term Growth



More Design & Development staff



Enlarged Global Test Center



Automation investments



Slide 22

New Roof Box Plant US



New Distribution Centre Structure



Thule Retail Partner Program



Improved On-Line Presence



Continued Focus on Earned Media
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Sustainability: Environment in Focus

Sustainability: Environment in Focus



Agenda

Slide 28

Sustainability: Thule Pathos Engagement



2016/Q3 Update
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Continued Sales and EBIT growth



Dividend 

Policy ≥ 50%

Organic 

Growth ≥ 5%

Underlying

EBIT Margin ≥17%

Net Debt / 

EBITDA c. 2.5x

Constant Currency Net Sales Growth (excl. Acquisitions)

5.2% 5.7%

Outdoor&Bags

-0.4%

Specialty

19.9%

1.6x 2.3x (YE 2015)

September 2016 LTM at 17.2%

56%
Dividend of SEK 2.50 per share in 2015

decided by the AGM in April

Thule Group – YTD Sep 2016 Performance vs. Financial Targets

Thule Group
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Efficient use of Operating Working Capital
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Strong Operational Cash Flow



Thule Group
OMXS

Thule Group

(SEK/share)

Solid share price development since IPO in November 2014
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CSR – Sweden – RBU Activity days



Disclaimer

 This presentation has been prepared by Thule Group AB (publ) (the “Company”) solely for use at this presentation and is furnished to you solely for your information and may not be reproduced or

redistributed, in whole or in part, to any other person. The presentation does not constitute an invitation or offer to acquire, purchase or subscribe for securities. By attending the meeting where this

presentation is made, or by reading the presentation slides, you agree to be bound by the following limitations.

 Statements in this presentation, which are not historical facts, such as expectations, anticipations, beliefs and estimates, are forward-looking statements within the meaning of the United States

Private Securities Litigation Reform Act of 1995. Such statements involve risks and uncertainties which may cause actual results to materially differ from those expressed in such forward-looking

statements.

 This presentation may contain various forward-looking statements that reflect management’s current views with respect to future events and financial and operational performance. The words

“believe,” “expect,” “anticipate,” “intend,” “may,” “plan,” “estimate,” “should,” “could,” “aim,” “target,” “might,” or, in each case, their negative, or similar expressions identify certain of these forward-

looking statements. Others can be identified from the context in which the statements are made. These forward-looking statements involve known and unknown risks, uncertainties and other

factors, which are in some cases beyond the Company’s control and may cause actual results or performance to differ materially from those expressed or implied from such forward-looking

statements. These risks include but are not limited to the Company’s ability to operate profitably, maintain its competitive position, to promote and improve its reputation and the awareness of the

brands in its portfolio, to successfully operate its growth strategy and the impact of changes in pricing policies, political and regulatory developments in the markets in which the Company operates,

and other risks.

 The information and opinions contained in this document are provided as at the date of this presentation and are subject to change without notice.

 No representation or warranty (expressed or implied) is made as to, and no reliance should be placed on, the fairness, accuracy or completeness of the information contained herein. Accordingly,

none of the Company, or any of its principal shareholders or subsidiary undertakings or any of such person’s officers or employees accepts any liability whatsoever arising directly or indirectly from

the use of this document.

www.thulegroup.com


